UX Analysis of a smart TV

When the TV is turned on, it expects to receive a DVB signal, if no signal is received a blank screen is shown. This isn't a problem if your default way of watching TV is through a traditional TV aerial, but if a user has not plugged in an aerial but does have Wi-Fi set up then it could be assumed that they will want to use the apps for watching TV.

[image: image1.jpg]Panasonic





The screen does at least prompt the user to press the Apps button but presenting the apps or home menu by default if a DVB signal isn't available would save the user a hunt for the button.
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The image above is the home menu; bold, simple and a much more positive way to say hello rather than presenting an error every time the TV is turned on.
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Clicking the Apps button in the home menu brings you to the Apps screen above. Again it s simple and easy to use though somewhat jumbled. Some of the Apps on the top line are for services I have never heard of while more popular ones are pushed down. I can only assume they are there due to a commercial deal to make money for Panasonic. Thankfully after a bit of tinkering a week later, I was able to rearrange the screen to put the services we use at the top. Unfortunately, users almost never tinker with settings, sometimes due to indifference, sometimes due to the fear that they might break something and not be able to fix it again. People will put up with a lot before they go hunting for the setting they need to change something and they will simply buy a different brand next time.

Along the top of this screen is a large banner with two apps that also appear in the main apps list. Again my presumption is that this is a money-making deal for Panasonic but disappointingly, these are neither removable nor editable. I also haven't seen these change so I doubt this has anything to do with making useful suggestions. As a user, I am always disappointed when something like this is forced on me when I have paid a substantial sum of money for a product. The banner takes up a lot of screen-real-estate without providing anything of use to the user.

It was disappointing to see some major omissions from the App store such as Spotify, Now TV and any kind of communication apps along with some poor descriptions that give you little incentive to try them out. 

The first day of using the TV was frustrating as each app required a sign in or sign up. This is always a blocker point for users on a desktop PC despite being a brief process. Having to do this with a remote control with no character keys and no option to fill with an email address you have already used elsewhere was extremely painful. 

Each letter had to be entered using an on-screen keyboard and arrow keys. Added to this, each app used it's own layout, requiring the user to figure out what was where, each time. There isn't even any consistency between whether a QWERTY keyboard or A-Z keyboard is used or whether the keyboard has finite edges or allows you to overflow to save presses.

A final feature and I mean feature rather than UX is that for a thousand pound TV, adding a camera and access to VOIP apps like Skype would be a great selling point. It is possible to connect a phone or TV to the screen but then you have an unnatural disconnect between the screen and camera.

